
Hörmann Truedor Lead Generation Offer – Terms & 
Conditions 

1. Promoter 
This promotion is operated by Hörmann (UK) Ltd. 

2. Offer 
Entrants who submit their details via the Grand Designs Magazine lead generation 
campaign will be eligible to receive 20% off the list price (supply only) of a Hörmann 
Truedor composite door. 

3. Eligibility 
• This offer is available to UK residents aged 18 or over and with a property 

within the UK. 
• The offer applies only to customers who submit their details via the official 

Grand Designs campaign landing page. 
4. Redemption 

• The 20% discount is valid for one door purchase per household. 
• The discount applies to the list price of the door (supply only) and does not 

include installation, delivery, or any additional extras unless otherwise 
agreed. 

• All purchases must be made through a Hörmann Truedor approved installer. 
• Hörmann or its approved partners will contact entrants directly to progress 

their enquiry and facilitate the purchase. 
• Installation costs to be agreed directly with the installer. 

5. Validity Period 
• The offer must be redeemed within 6 months from the date of entry. 
• Orders placed after this period will not be eligible for the discount. 

6. Limitations 
• The offer is non-transferable, non-exchangeable, and cannot be redeemed for 

cash or used in conjunction with any other offer or promotion. 
• Only one discount may be applied per order, per person. 

7. Lead Handling 
• By submitting their details, entrants consent to being contacted by Hörmann (UK) 

Ltd. and/or its approved installer network in relation to their enquiry. 
• Personal data will be handled in accordance with Hörmann’s privacy policy. 

8. Availability 
• The promotion is limited to the number of leads agreed as part of the campaign 

between Hörmann and Grand Designs Magazine. 
• Hörmann reserves the right to withdraw or amend the promotion in the event of 

circumstances beyond its control. 
9. General  

• Hörmann reserves the right to verify the eligibility of entrants. 
• Hörmann’s decision regarding any aspect of the promotion is final. 
• Offer subject to survey and availability. 

 


