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Brand purpose
Good architecture, design and construction has the 
potential to make lives better. Grand Designs is on a 
mission to help everyone enjoy the benefits.

How we do it
From the moment an initial plan is scribbled on a scrap of 
paper to the day the project is complete, Grand Designs 
is on hand to offer inspiration, information and practical 
guidance, providing consumers with all they need to 
create the homes they long to live in.



Audience profile
Grand Designs attracts affluent consumers who are loyal to the 
brand and passionate about their homes. Hungry for ideas and 
advice, this highly motivated audience ranges from self-builders 
and whole-house renovators to extenders and home improvers.

72% 86%

£76k

59%
are social  
grade AB

are professionals including  
architects, designers and developers

Sources: Zing Insights 2019 and Google Analytics 2020

have a mortgage or 
own a home outright

is the average 
household income

are female with an 
average age of 46 years

AVERAGE BUDGETED SPEND BY PROJECT:

Self-build 
£279,247

Renovation/restoration 
£48,169

Extension 
£72,729

Kitchens and bathrooms 
£22,121

Glazing 
£15,456

Energy/heating 
£13,327

Landscaping 
£10,709

22%

Charles and Julie
Account manager and 
business owner in their 
40s. First-time self-
builders, the couple are 
looking for the perfect 
glazing solution as well as 
flooring ideas.

Rose
A GP in her mid-30s 
who is renovating a big 
Victorian villa close to 
Manchester city centre. 
Rose needs advice on 
converting the loft and 
installing a new staircase. 

Molly and Isaac
A couple in their late-20s 
who run a bar in Kentish 
Town, London. They have 
been searching for an 
infill site for four years 
and recently bought an 
old workshop that they 
plan to convert into a 
two-bedroom home. 



Multi-platform reach

MAGAZINE

NEWSLETTERS

WEBSITES

SOCIAL

EVENTS

138,000 
SUBSCRIBERS

39,000
DIGITAL EDITION
READERS PER ISSUE

49 minute
AVERAGE OPEN TIME

9,000
PRINT SUBSCRIBERS

84,000
UNIQUE USERS 
PER MONTH

26,000
UNIQUE USERS 
PER MONTH

granddesignsmagazine.com

granddesignslive.com

493,000 
FOLLOWERS

338,800

103,000

51,000

158,000 
VISITORS
PER ANNUM

YOUR
BRAND



Grand Designs’ digital presence offers fully responsive, 
multi-platform inspiration and includes architecture, 
design, construction and interiors ideas, as well as advice 
to empower our audience to create their own Grand 
Design. The websites provide the user with up-to-date 
news and features with stunning photography, beautiful 
design and well-crafted copy. 

Grand Designs combines digital innovation and social 
media reach to connect with a highly motivated 
audience on multiple levels. 
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MAGAZINE  
WEBSITE ADVERTISING

PROMOTIONAL  
CONTENT NEWSLETTERS

Reach a high-income, highly motivated 
audience of self-builders, renovators 
and home improvers. 84,000 average 
unique visitors each month.  

• BILLBOARDS (728 X 90) 

• MPUS (300 X 250) 

• RE-SKINS  

• PAGE TAKEOVERS

Bespoke online advertorial features, 
crafted by content experts, which will be 
hosted on the Grand Designs magazine 
website for 365 days. 

• CONTENT TAILORED TO YOUR 
PRODUCT OR SERVICE

• EDITORIAL-STYLE FORMAT TO 
INSPIRE AND INFORM

Engaging information on your product or 
service delivered to the inbox of Grand 
Designs subscribers. Total subscriber base 
of 138,000 with average open rate of 27%.  

• SOLUS EMAILS

• NEWSLETTER  
INCLUSIONS

SOCIAL VIDEOS GO VIRTUAL

With a combined reach of 493,000 
individuals, the Grand Designs social 
media eco-system puts your brand front 
and centre with impressions guaranteed.  

• EFFECTIVE POST-PROGR AMME, 
SPREAD ACROSS FACEBOOK, 
TWITTER AND INSTAGR AM.
Results ensured, minimum 26,000 
impressions

Full production service for your 
product launch, showroom opening or 
exhibition stand.  

• VIRTUAL SHOWROOM 

• EXHIBITOR PROMO

Grand Designs-hosted:  

• WEBINARS

• LIVE STREAMING

• PODCASTS

Digital opportunities



The Grand Designs Live biannual events bring consumers expert self-build and 
renovation advice, access to the latest innovative products and a host of eco-
friendly solutions for their homes. The events offer a brilliant range of exciting and 
engaging features in key project zones. It’s a collection that’s been created to 
provide visitors with all the information and inspiration they need to successfully 
complete their own amazing Grand Design.

The 2021 events will take place  
on 1-9 May at London’s ExCeL and  
on 6-10 October at Birmingham’s NEC 

The award-winning home event for ideas, 
inspiration and expert advice

AB DEMOGRAPHIC72%

CAME TO THE SHOW  
AS A COUPLE/FAMILY76% 

WERE NEW VISITORS  
TO THE SHOW56% 

AVERAGE HOUSEHOLD 
INCOME

£76,217

96,000
CONSUMERS

OWN/MORTGAGE  
THEIR HOME91% 

SPENT 3 HOURS  
OR MORE AT THE SHOW89% 

WORKING ON  
A HOME PROJECT56% 

OWN A DETACHED  
PROPERTY48% 

AVERAGE HOUSEHOLD 
INCOME

£64,356

62,000
CONSUMERS

Source: Zing Insights 2019
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3 UNDERGROUND WORKS 
Amie Oyston teamed up with 
her father, a former engineer,  
to turn a 1920s mechanic’s 

workshop into a three-bedroom home 
in east London. Working with architect 
Stuart Hatcher (stuarthatcher.com), 
they transformed the single-storey, 
pitched-roof structure, despite 
restrictions from the council stopping 
them from extending up or out. 

The basement plan turned the 
garage into a split-level home with  
a central lightwell. The £500,000 
project involved massive excavation 
and underpinning works, as well as  
new plumbing and drainage systems. 
Wooden doors were added on the 
street front for more privacy, along  
with frosted-glass windows to help  
light reach into the building. 

The ground floor includes a bike 
and bin store, a kitchen and two 
bedrooms. The living room on the 
upper floor overlooks the kitchen,  
while the third bedroom sits on the 
other side of the lightwell. 

4 WAREHOUSE RESTORATION Living in one of Amsterdam’s iconic canal houses was a long-term dream for architect Thomas Geerlings, 
the founder of Framework Studio (framework.eu), and his wife Danielle. In 2017 they discovered a derelict warehouse building dating back 
to 1896, and bought it hoping to make it their home. But only then did they discover that the tall, narrow building was practically a ruin. 
Using the city’s archive, they restored the structure and turned it into a five-bedroom home suitable for them and their two young children. 

With a footprint of just 50sqm, the house is spread over five floors, and the exterior has been kept as close to the original as possible. Inside, 
Thomas used natural materials such as oak and marble, with raw cement walls and rounded edges on every surface to create an elegant but 
practical interior. Custom-made tables and benches make the most of the space, including a long play/worksurface for the kids on the first floor.

PLAYING WITH SCALE Designed 
for an artist, this four- bedroom 
home inside a former tractor shed 
in Hertfordshire includes two large 
studio spaces. The owner grew up 
in a rambling farmhouse, and liked 
the idea of cosy, hidden-away 

rooms combined with views of the landscape 
and barn-like spaces. 

In response, HealthWalker Studio 
(heathwalker.uk) turned the building into  
a sequence of rooms of varying scales, with 
different-sized windows and openings that 
frame the surrounding countryside. 

The entrance hall, kitchen and main studio 
use the whole height of the house, but elsewhere 
a second level was added. A hidden mezzanine 
is accessed through a cupboard, while a slot 
window looks down onto the larger of the studios. 
The timber cladding was made from the client’s 
own trees and the 427sqm home has a heat 
pump and two wood stoves to provide hot water 
and warmth. A similar project would cost around 
£1,800 per sqm, before VAT. 
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 PROJECTS GRAND GUIDE

PRINT AND DIGITAL EDITION 
ADVERTISING OPPORTUNITIES  

•   DPS ADVERT

•   FULL PAGE ADVERT 

•   HALF PAGE ADVERT 

•   SPONSORSHIP 

•   ADVERTORIALS

•   INSERTS

•   SMART LINKS  
(DIGITAL EDITION ONLY) 

•   VIDEO 
(DIGITAL EDITION ONLY) 

ABC186%

AB48% 

WORK IN ARCHITECTURE  
AND DESIGN41% 
ATTEND  
GRAND DESIGNS LIVE43% 

OF READERS’ HOUSEHOLD 
INCOME IS £66,000+40% 

45min
READ TIME

9,000
PRINT SUBSCRIBERS

39,000
DIGITAL SUBSCRIBERS

13 ISSUES 3 SUPPLEMENTS 2 BOOKAZINES
ACROSS THE YE AR

The UK’s best-loved self-build, renovation 
and home-improvement magazine
Knowledgeable and influential, Grand Designs magazine is an authority on all 
aspects of self-build, renovation and home improvement. Since 2004, the title 
has attracted an audience hungry for build ideas and inspiration. Grand Designs 
readers are affluent project enthusiasts with an eye for great design and they 
have the spending power to realise their vision of a dream home. 
The magazine continues to offer them an unrivalled selection of stunning 
architecture and interior design. It’s an aspirational and informative must-read 
covering the latest innovative, stylish and eco-friendly products and services to 
propel readers towards their project goals. Whether searching for loft conversion 
solutions, a stunning new kitchen, advice on self-build methods or investigating 
renewable energy, they rely on Grand Designs magazine to bring market-leading 
brands to their attention.



CONTACT US 

EXHIBITIONS, MAGAZINE & DIGITAL  

Matthew Smith  
matthew.smith@grand-designs.com

07394 592 351 

SPONSORSHIP 

Ania Messara  
ania.messara@m10group.co.uk

07840 309 587 
 

STRATEGIC PARTNERSHIPS  

Richard Morey  
richard.morey@m10group.co.uk  

07760 441 749  

LET GRAND DESIGNS MAKE YOUR ADVERTISING AND MARKETING CAMPAIGN WORK HARDER,  
WHATEVER YOUR BUDGET, BY TAKING ADVANTAGE OF THIS COMPELLING SUITE OF PROMOTIONAL PRODUCTS 


